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LISTENING SESSIONS

LEARNING FROM OTHER SPORTS DATA & EVIDENCE

PROFESSIONAL & LIVED EXPERIENCE

WORKING TOGETHER
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ACTION FOCUSED - ALL

RESOURCES EDUCATION & TRAININGMEDIA, MARCOMMS, 
PROMOTION & CAMPAIGNS

PARTNERSHIPS

PROGRAMMES OPPORTUNITIES

M&E & REPORTING





CHRIS BRINDLEY
CHAIR

JON DUTTON
CHIEF EXECUTIVE



OBJECTIVES

• To update on progress

• To highlight collaborative opportunities 

• To answer any questions 



2020

• January draw – a special moment

• Pandemic – scenario planning and controlling the controllables

• Sales – building confidence 

• Board – world class governance 



RLWC2021 BOARD

Chris Brindley
Chair

Mike Perls
Independent

Robert Sullivan
Independent 

Stuart Cain 
Independent

Stacey Knight
Independent

Emma Young 
Nominated - IRL

Karen Moorhouse
Nominated - RFL

Sue Catton
Nominated –

UK Sport

Michelle Gibson
Company Secretary

Jon Dutton
Chief Executive

Esther Britten Anna Deignan Graeme Thompson

OBSERVERS



2021

• Delivering the plan with agility

• Maximising the opportunity for the sport - together 



OUR VISION

Delivering the biggest and                                            
best Rugby League World Cup

OUR MISSION

Creating inspirational moments that excite, engage 
and leave a long-lasting legacy

OUR STRATEGIC GOALS

To be the most attended                                                 
and viewed World Cup ever

To deliver a profitable tournament

To leave a long-lasting legacy

To increase profile and visibility                                       
for Rugby League

To be the most digitally connected                          
sports entertainment event of 2021

OUR VALUES



INCLUSIVITY SOCIAL IMPACT THE NORTH





EX
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Charitable Partners

OFFICIAL SPONSORS

PRESENTING PARTNER

SOCIAL IMPACT PARTNERS







• Virtual nations visit

• Player working group and Technical working 

group

• Sustainability Charter

• D&I action plan

• Innovation Academy

OPERATIONS & BUSINESS



• Focused on Super League, 
Championship, League 1 and 
community clubs along with 
schools, armed forces, students and 
community groups.

• Official designation

• Belonging / association – ‘Terre de 
jeux’

• Advocacy

• Officially launched in the New Year

• Link to group sales programme



SQUADS UNITED

Secondment
Pre and tournament 

time (FT), role 
specific – e.g. –
Match day Ops

Super squad
Tournament time (FT) 

– e.g. Team liaison 
officer

Power squad 
(volunteer)

Part of the existing 
programme (PT) –

e.g. Customer service 

Advocate
Open to all. No 

commitment other 
than being a positive 
ambassador for the 

tournament



SUMMARY WHAT DOES IT MEAN

We still have some challenges ahead 

Despite the pandemic we are in the very best 
possible position 

We have a social impact programme that is 
trailblazing and being noticed 

There is a significant piece of work to 
complete on transition and knowledge 
transfer

This a golden opportunity for the sport

New fans, new viewers, new data

New commercial partners

New facilities, new players

New people, new experiences, new systems

Credibility, visibility and profile

Home advantage + international growth



Questions
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